Stores Online
1. website
2. shopping cart

3. auto responders

4. secure hosting

5. product database

6. customer management database

7. statistical tracking tools

8. 24 hr marketing & customer support

9. merchant account/correct interface

3 big mistakes with internet marketing

1. attempting to control all the eyeballs

i. focus on your taget market (identify your buyers)
2. Starting with only 1 website

80/20 rule


80% Americans work for 20% Americans


80% Americans make 20% of the money

Target your customers

· 938,000,000 users

· Economically affluent

· Typically younger (changing)

· Interested in new or unusual products
Broke thinkers trade time for dollars

Permission Marketing

· Best selling product – information

· Offer free information / nothing tangible

· Give them a taste and they will want more

· Want to build a database of you customers

· Only make the email a required field.

· Asking them for permission for something they want.

· Give them a way to get rid of the autoresponder.

Merchant Account

· 98% customers use their credit card

· Shopping cart abandonment – many items placed into a shopping cart do not get purchased.

· Must present customer that you have a secure site. Must advertise this up front. AT least 4 times. 
· SSL Security certificate provided by Verisign. 
Reverse Search Tool
· www.storesonline.com 
· 180 search engines

· Pulls how many people search for key word term, across a year

· “alien boots”

Key Word Analysis Tool

· Merchant services ( research tools ( keyword analysis

· Your domain name and words used on your site need to correlate to what people are searching for.

Drop Shipping

· Wholesalemarketer.cm

· Yahoo.com

· Alibaba.com

· Worldwidebrands.com

Associative Selling (Thomas Net on storesonline)

· A jewelry website. Jewelry box. 

· McDonalds value meal

· Ask them: 
· What are your wholesale prices? Check competitor websites
· Do you drop ship?
· Don’t private label

How do People Shop?

· Traditional marketing

· Impulse
Milk

· Most people tend to walk to the right

· Internet Marketing

· Specifics
Search Engine
Keywords

Marketing Mistake #3: marketing dissimilar products and services on the same website

· You want to sell a small focused topic

Drop Shipping Relationships
· Seasons for your product

· Split 50/50 profits’

#2 Relevancy Search Engines

A. domain name. your keywords that you are marketing have to be in your domain name at least one time.
B. Your title (blue linked line in the search results). keywords, at least three times in your title. No more than 12 words as this is overload. Bold text helps.
C. Your description. I want 30 words or less why, need to see key words in that description at least once. 
D. 
Sidenote: add “press control B to bookmark this site”.

#3 Vertical Portals
· Portal for a target audience. 

· Example vertical portal (www.fishingaid.com) 

#4 Geo targeting

· 18 different strategies to geographically target your market. 
· Target n state, in zip code, in city

· Acorn home mortgage example
#5 Affiliate Marketing

· An affiliate – have a logo on your page 

· A grantor – the Best Buy or company who got the customer.
· Anywhere from 4-6 affiliates on your website. 

· Amazon is a good one.

· 5-20% revue sharing

· Tomato Girl , had over 100 affiliate relationships
#6 Link Trading

· Share links with other websites. No costs for this.
· Popularity contect

· They have to be relevant to your site. And they have to be popular.

· Stores Online ( Merchant Services ( Alexa. 

· Rates all the popular sites

· Top 5 million sites

Sponsored Links

· Pay per click search engines or bid ranked search engines
· Overture for Yahoo

· Becomes an auction. Pay money to get to the top 

· Adwords for Google

· Never bid more than your per click budget

· 40-60% net profit is desired

· Bid on the different terms

· Now that you know what a visitor is worth bid to be in the first, second or third person. 
· Statistics show that if you are not 1, 2,3 you want to be at the bottom

· If you can’t afford to be 1,2,3, then be at the bottom of the first page

· Bid on the fringe/ bid on all the fringe that you can (start by bidding only a dime).

· “weeding” and “wedding”

Store examples

· www.wheatgrasskits.com
· www.herbkits.com 
· www.flowergardenkits.com
· www.soykits.com
· www.realscents.com 
· www.discountedboots.com 

· www.cycleboots.com
· www.silkscreeningkits.com 

· www.silkscreeningsupplies.com

· www.10kplus.com 
· www.acornhomemortgage.com 

· Darlenes dresses

Workshop Offers
3 websites

· $2700.00 for 3 websites

· Hosting fees $24.95/month for hosting

3 more websites

· $24.95 hosting fees/month

· $2,200 for the 3 websites

· $150 to build out the store by programmer

· Eci fee – $999, estore toolkit $499, free bootcamp 

Follow-up Training & Bonus

· 4 hour follow up training

· 2 hour e-bay nonus

· Pricing and shipping

· Finding suppliers

E-store tool kit

· Link monitoring
· Improve relevancy

· Remove irrelevant/dead links

· Simple link maintenance

· Permission marketing

Tax Vantage

· Unlimited tax hotline
Dino Fabritzio
Questions

· customer reviews?

· How does alexa work?

Average conversion rate

2%

.75% is still ok. 

Per click budget

Jiri pecen

Tapping with the hammer

Knowing where to tap the hammer $300.00

